ISSN : 2582-6964

\ii

TPLJSSH

The Perspective

" International Journal of Social Science and Humanities

/ \\ An Online, Peer-Reviewed, Indexed and Refereed Journal

Volume: 3, Joint Issue: 9-11, February - October, 2022

Editor

Dr. Sunil Kumar ‘Suman’

Co-Editor

Or. Anish Kumar
Neetisha Khalkho
Rajaneesh Kumar Ambedkar




The Perspective

International Journal of Social Science and Humanities

An Online, Peer-Reviewed, Indexed and Refereed Journal

A Quarterly, Bi-Lingual Research Journal Published in English & Hindi
Volume: 3, Joint Issue: 9-11, February — October, 2022

Patron

Padma Shri Prof. Sukhadeo Thorat

Prof. Virginius Xaxa

Editor

Dr. Sunil Kumar 'Suman'

Associate Editor
Dr. Harish S. Wankhede

Co-Editor
Dr. Anish Kumar
Neetisha Khalkho
Rajaneesh Kumar Ambedkar

Editorial Board Members
Prof. (Dr.) Jiang Jingkui
Elmar Josef Renner
Prof. Shafique Ahmed
Dr. Ratan Lal
Dr. Santosh Kumar
Dr. Asha Singh
Dr. Ajeet Kumar Pankaj
Dr. Janardan Gond

Advisory Board Members
Dr. Rathnasiri Rathnayaka R. M
Ven. Marthuwela Vijithasiri
Dr. Surya Bali

Review Panel
Prof. Jai Kaushal
Dr. Bir Singh
Dr. Dinamani Bhim
Dr. Brahm Prakash
Dr. Purandara dass
Dr. Anuj Kumar
Saddam Hossain
Mritunjay Kumar Yadavendu
Dr. Ajay Kumar

Available online at: www.tpijssh.com Email: editor.tpijssh@gmail.com




The Perspective

International Journal of Social Science and Humanities
An Online, Peer-Reviewed, Indexed and Refereed Journal
Volume: 3, Joint Issue: 9-11, February - October, 2022

ISSN : 2582-6964

©Copyright all reserved
Cover Page and Layout designed by Dr. Anish Kumar

Editor’'s name & Editorial Address

Dr. Sunil Kumar ‘Suman’

D-11, Shamsher Sankul

Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya Campus
Wardha, Maharashtra

Post- Hindi Vishwavidyalaya, Pin code- 442001

Email - editor.tpijssh@gmail.com

Website- www.tpijssh.com

Page iii



Table of Content

Volume: 3, Joint Issue: 9-11, February - October, 2022

Editorial

1. Editorial v
Dr. Sunil Kumar ‘Suman’

Research Article

2. Importance of the Media Industry to Fulfill Economic Demand and 1-16
Supply
Dr. Kamlesh Meena

3. Lack of Understanding of the Inscrutability of the Movement and the 17-28
Collision of the Earth Plates Leading to the Formation of Himalayas in
the Subject Geography among the Pupils of Class 8 : An Action Research
Dr. Amit Kumar

4. Securing the Forest Rights of Scheduled Tribes in Odisha : An Analysis 29-40
on Implementation of Forest Rights Act, 2006
Dr. Raj Kumar Khosla

5. Oral Tradition of the Ao’s — A record of Time and History 41-58
Zulusenla

6 | afeid €f® 3R fe=dl areireHT & UidH 59-72
B TR TH

7. | Tor withepre § arfears WIS <1 S WRATY FRId= qo 73-77
2. |fdar

8. | ARSI bl TATd e B | T it b Taami Ud Bt &bl AT 78-82

W, gt fawer

Page iv




The Perspective

International Journal of Social Science and Humanities

An Online, Peer-Reviewed, Indexed and Refereed Journal, ISSN: 2582-6964
A Quarterly, Bi-Lingual Research Journal Published in English & Hindi
Vol.: 3, Joint Issue : 9-11, February - October, 2022

Editorial
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ABSTRACT

In today's increasingly interconnected and globalized world, the media serves
as a catalyst for social change. As the field of economics developed, several ideas
were disseminated in an effort to make sense of how money is handled and the steps
that must be taken to meet consumer and producer demand. The influence of the
media has resulted in fast transformations across many areas of society in recent
years. By doing a factor analysis, we can isolate the most telling variables to better
comprehend how shoppers make decisions. The chi-square test's results are shown by
gender.

KEYWORDS: media economics research, market, concentration.

INTRODUCTION

When discussing the financial and commercial aspects of media creation and
distribution, the phrase "media economics™ is often used. What is produced, how it is
produced, and for whom are all key questions in economics. Media economics examines the
macro and microeconomic factors of mass media businesses through the lens of economic
ideas, concepts, and theories. Publishing, Radio, Television, and Satellite, the Internet, and
social media all constitute significant segments of the media landscape. There are now 832
television channels, 245 FM radio stations, 179 community radio stations, and 99,660
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